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Why this ‘Success Strand’?
To increase and diversify income in order to continue
and grow delivery of IPNLF mission
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Why this ‘Success Strand’?
To lead and co-create an efficient, adaptive,
and accountable culture; living IPNLF values
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To bring value to IPNLF members and fisheries by promoting
the benefits of our work and one-by-one fisheries, in order
to increase support for and demand for both IPNLF
services and the fisheries we work with




